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Non-Profit Partners & Beneficiaries 

The Fourth Avenue Merchants Association gives back to the district’s 
neighborhood associations and many non-profit organizations from 
revenues generated by the Fairs. The Spring Street Fair allowed us to 

give back $9,186.93 in revenue proceeds and $24,000 of in-kind 
booth space. In addition, we also provide an emerging local artist 
with a complimentary booth to showcase themself. The Fourth 

Avenue Street Fair is the primary source of fundraising for many 
organizations.  

 
 

 



The Numbers  
Total Attendance: 251,705  

 
 
 
 
 
 
 
 
 

Media and Event Coverage 
Fair Media Coverage (March 2026) 

 
 
 
 

Acknowledgement from stage  
Live media coverage  
Radio commercials & PSAs  

FAMA Website: https://fourthavenue.org/fourth-avenue-spring-street-fair/  
FAMA Facebook: https://www.facebook.com/4thAveTucson/  
Zapplication: https://www.zapplication.org/event-info.php?ID=12361  

 

 
 

 



Live media coverage 
 
Live media coverage for the 57th Annual Fourth Avenue Spring Street Fair 
(March 20–22, 2026) is primarily provided by local news stations. KOLD News 13 
(CBS) and KVOA News 4 Tucson (NBC) are featuring live reports, “Live On-Scene" 
broadcasts, available on their website and YouTube. 
KVOA Coverage: Includes interviews with local vendors like Sagebrush+Saguaro 
and demonstrations of attractions like the Euro Trampoline.  
 Visual Recaps: Tucson.com and local Instagram reels (@4thAveTucson) showcase 
the artisans, food, and music. 
 Event Details: The fair includes interactive entertainment, buskers, and a wide 
variety of food vendors.  

Key Media coverage Highlights 

●​ Event Scope: Coverage emphasized the return of the popular event, which 
draws thousands to see hundreds of international and local artists. 
●​ Key Attractions: Reported highlights included live music, street 
performers (such as Euro Trampoline and Pole Impact), and specialized food 
vendors. 
●​ Logistics & Community: Local news outlets like KVOA covered adjustments 
to the Sun Link streetcar routes and provided tips for attendees. 
●​ Nonprofit Focus: Media noted that the Fourth Avenue Merchants 
Association uses the event to fund local non-profits and community programs. 
●​ Atmosphere: Reports described a high-energy environment, though some 
community social media feedback expressed concerns regarding heat and 
crowds. 

The event ran from Friday to Sunday, starting from University Boulevard to 8th 
Street, as reported by the Arizona Daily Star and Saddlebag Notes.  

 
  

 
 

 

https://www.google.com/search?q=KOLD+News+13&sca_esv=b78cf8500232fcdc&rlz=1C1UEAD_enUS1085US1085&biw=1536&bih=791&sxsrf=ANbL-n4_znT-RP3BOuPNeguTgVGQUrcgFA%3A1775081504760&ei=IJjNaY-SLuLMkPIPpp7ZmQM&ved=2ahUKEwij8M6J1s2TAxWTIEQIHQyELokQgK4QegQIARAC&uact=5&oq=stations+with+live+media+coverage+for+the+57th+annual+fourth+avenue+spring+street+fair+tucson+az&gs_lp=Egxnd3Mtd2l6LXNlcnAiYHN0YXRpb25zIHdpdGggbGl2ZSBtZWRpYSBjb3ZlcmFnZSBmb3IgdGhlIDU3dGggYW5udWFsIGZvdXJ0aCBhdmVudWUgc3ByaW5nIHN0cmVldCBmYWlyIHR1Y3NvbiBhekj8gAFQAFjXb3AAeACQAQCYAXugAe0RqgEEMjIuNLgBA8gBAPgBAZgCAKACAJgDAJIHAKAH6jSyBwC4BwDCBwDIBwCACAE&sclient=gws-wiz-serp&mstk=AUtExfCgw3vLLtytxuAx8eX5bwBJ2jgXbyiyqAdRjwVwLAVZ9p2nweIEsaPkq5F67AXXQzLwrUgsFOb4Fzk-YvWLnggfkb8sDoAWBhaSaZb8eRpckZe_1PNd8ICGuWELj9UAOvZ_dm52h1cX8RFpWDYc2WRziACgUu8agVj0IGI3R072VvcaeX7r0hGtm47lHd-NuwwL&csui=3
https://www.google.com/search?q=KVOA+News+4+Tucson&sca_esv=b78cf8500232fcdc&rlz=1C1UEAD_enUS1085US1085&biw=1536&bih=791&sxsrf=ANbL-n4_znT-RP3BOuPNeguTgVGQUrcgFA%3A1775081504760&ei=IJjNaY-SLuLMkPIPpp7ZmQM&ved=2ahUKEwij8M6J1s2TAxWTIEQIHQyELokQgK4QegQIARAD&uact=5&oq=stations+with+live+media+coverage+for+the+57th+annual+fourth+avenue+spring+street+fair+tucson+az&gs_lp=Egxnd3Mtd2l6LXNlcnAiYHN0YXRpb25zIHdpdGggbGl2ZSBtZWRpYSBjb3ZlcmFnZSBmb3IgdGhlIDU3dGggYW5udWFsIGZvdXJ0aCBhdmVudWUgc3ByaW5nIHN0cmVldCBmYWlyIHR1Y3NvbiBhekj8gAFQAFjXb3AAeACQAQCYAXugAe0RqgEEMjIuNLgBA8gBAPgBAZgCAKACAJgDAJIHAKAH6jSyBwC4BwDCBwDIBwCACAE&sclient=gws-wiz-serp&mstk=AUtExfCgw3vLLtytxuAx8eX5bwBJ2jgXbyiyqAdRjwVwLAVZ9p2nweIEsaPkq5F67AXXQzLwrUgsFOb4Fzk-YvWLnggfkb8sDoAWBhaSaZb8eRpckZe_1PNd8ICGuWELj9UAOvZ_dm52h1cX8RFpWDYc2WRziACgUu8agVj0IGI3R072VvcaeX7r0hGtm47lHd-NuwwL&csui=3
https://www.kvoa.com/video/fourth-avenue-street-fair-returns-to-tucson-with-art-music-and-more/video_74568f13-cb54-5dfe-a0fb-4607c6b68d65.html
https://www.youtube.com/watch?v=HqPyTWfKzMs
https://www.kvoa.com/community/fourth-avenue-street-fair-returns-to-tucson-with-art-music-and-more/article_b730830a-f70b-498d-ac16-287bf8b8613a.html
https://fourthavenue.org/signature-events/fourth-avenue-spring-street-fair/
https://fourthavenue.org/signature-events/fourth-avenue-spring-street-fair/
https://tucson.com/news/local/article_e97c4147-97b5-4a04-8ceb-201a4615664d.html
https://saddlebagnotes.com/news/local/video_d60e4602-d5c2-5dc1-9550-4321455ef20d.html


Analytics:  
Website Stats  
This report covers the period between March 1, 2026 and March 30, 2026  
www.fourthavenue.org// 
 
Page Views: 141k  Engaged Sessions: 22.9k 

Fourth Avenue Merchants Association Social Media for the period of March 1, 
2026 through March 30, 206. 

 

 

 

 
Facebook Stats 29.2k Instagram Stats 38k​ 

 

Economic Impact Report  
Total Attendance: approx 150k 

Fair Attendees:150,000+ppl ​
Artist/Sponsor/Non-Profit Booths: 675 ​
Food Vendors & Food Carts: 153​
Local Musicians and Performance Groups: 228 ​
Seasonal Fair Workers/Volunteers: 47 ppl ​
Contractors/Companies: 240– ​
 $55 Million Annual Economic Engine for Tucson  

 
 

As one of the longest-running and most celebrated street fairs in the United State 

 

 

http://www.fourthavenue.org//




 
Responses : 
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What did you like most about your experience at 
this event? 

​ Live music, good vibes, fellow vendors, easy check in process 
​ The location of my booth, the exposure 
​ Long time, established event. People know it’s twice a year and they       

do come. 
​ Staff was very nice 
​ Your staff and volunteers were excellent in distributing water. 
​ Being involved in something integral to Tucson! 
​ Ambassadors offering cold drinks/snacks. Trash clean up. 
​ The people and promotions were great! 
​ The attention the staff gave the vendors either refreshments or 

watching the booth for restroom breaks. 
​ ALWAYS THE PEOPLE AND OF COURSE THE SALES 
​ The energy! 
​ Just the all around atmosphere and friendliness of the event staff. 
​ the high visibility of the event 
​ The entire fourth Avenue team works so hard to make sure the event 

is seamless.. despite the heat volunteers worked tirelessly to come to each 
booth and offer drinks and snacks to the vendors.. I want to thank you each 
one of you for your hard work and kindness 

​ The people of Tucson are so nice and always thank me for coming. I 
also loved the sparkling water this year! 

​ The staff handed out water and snacks, which showed they really 
cared about the vendors’ well-being. That honestly meant a lot and really 

 



helped me, especially since I was running my booth on my own. The 
volunteers were incredibly supportive. 

​ The good nature of my fellow sellers. 
​ Support, Attitude 
​ Performing for the guests and vendors 
​ The staff delivering water and snacks were so sweet! 
​ The atmosphere, load out was the easiest for me it's ever been, I was 

actually able to haul everything to my trailer and be out of there long 
before other vendors were allowed on to the ave to load out, so that was 
nice. The volunteers are always top notch, and the admin to this show is 
also A1. 

​ It would have been great if it hadn't been so HOT 
​ The volunteers came around with snacks and water. They were really 

nice 
​ Strong sense of community 
​ traffic and return customers. Folks in Tucson quite like our bags and 

continue to purchase. Grateful. 
​ The Tucson natives and the thorough care for the vendors during the 

unexpected heat wave 
​ The ice, all your effort and the wonderful volunteers that brought 

snacks and drinks to the booths 
​ Appreciated the more frequent water and snack delivery 
​ Water and snacks 
​ I liked the fact that at 1 pm you began towing cars 
​ You bringing water around help 
​ Free drinks -Restroom breakers- friendly guests 
​ Everyone is friendly 
​ The volunteers who roamed the lines with water and snacks were a 

Godsend! 
​ A fun environment makes the event fun to work at. 
​ Customer relationship building 

 
We look forward to seeing you all again in the 
Winter for the 57th Annual Winter Street Fair. 

Let's make it a great one! 
Stay cool over the Summer and stay hydrated. 

 




